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CHAFTER I
INTRODUCTION
Markteting Education has been recognized as part of the
Vocational Education program offered at many secondary schools.

The psroeption of Marketing Education courses has been th

students enrolled in the program were not college bound
individuals and that much of the content studied in these
courses were not for the academic student. These unfortunate
misconceptions of the Marketing Education courses have been
misunderstond by secondary schools guidance counselors and have
had & impact on cowrse selection for the students. This is
also evident in the guality of students enrolling in the
program as well as the guantity.

The Marketing Education program at Frank W. Cox daghn

S
1

School includes the following courses: Principles of Markasiting,
Marketing Coop. Advanced Marketing Coop., Fashion Merchandising
Mon Coop, Fashion Merchandising Coop, and Advanced Fashion
Merchandising Coop. These courses assist the students to

understand knowledge and apply it in practical situations. It

enables them to see the "connection between today s school work

R N Guidances ooun

tomorrow s job"(Rishop, 1989

mesd to realirze the importance oF fthese Courses in

studen s for their fulwre cseeer goals,



In today's competibtive socieby,

depends on the support of the guidance counselors to enroll
students of high academic standards into the courses oftered by
the programs. Since secondary students rely on the

professi onal guidance of the counselors bto ohose many of bl
proper courses, they can sway students toward certain classes
and influence their decisions to take others. The Marketing
program at Frank W. Cox High School ssems Lo be receilving the
nroper qua&tity of students but not the gquality of studenis

desired by the marketing teachers.

STATEMENT OF THE PROBLEM

The problem of this study was to determing Lhe intlusn
of guidance counszelors on the selection of Markebing Education
T c 1 b 1 T £ Mar kel W) i

courses at Frank W. Uox High School.

RESEARCH QUESTIONS
Through the analysisz of the results of a survey

administered to the guidance counselors and the secondary

LTS the Tollowing

udents enrolled in Marketing Educ

guestions were used as guidelines to provide insight on the

influsnces counselors had on the selschion of cowrses,

1. How oo high school guidance counselors paroeise Lhe

Marketing Education courses”

i

Fao What wers Lha Lol




Z. Who had the most influence on student’'s decision to

ernrall in Marketing Education?

BACKGROUND AND SIGNIFICANCE

The decline in the quantity and quality of students

enrolling in Vocational Education courses hnad decreased by 7

peroent over the yearszy from 70 percent of secondary
in 1980 to 63 percent enrolled in 1988 (Washburn, L1%89, p.42).

Many fTactors were responsibls for this decrease but one of the

main was the intlusnce guidance counselors had on Dhe

secondary students enrolled. Students depend on counselors to
) F

be beneficial to their needs but bthe unwillingns PO Lol

arce and poor guidance can cawse a lack of intluence on

placement (Bishop, 1989, p. 14). By approaching both the

students and the guidance counselors this study will delermin
wWwhich factors had the most influence on the student in
@nrolling in marketing classes.

pneception of Marketing Education courses oy

The mis

counselors needsd to be clarifilied dus to the

attitude of Lhe counselors had a major impact on o

viesEsdl o Lo e

ol losent b, 1989, p. 435

combination of academic and Ceart o e en




learning skills than the low substance courses in academic

subjects (Bishop, 1989, p. 14).
The misconcepbtions guidance counselors have of the
Marketing Education couwrses bave had an influence on the

quantity and guality of the students enrolling in the program.

An dnvestigation of the problem will provide assis
improving the influences and take a more positive route in the
futures.,

LIMITATIONS

The following limitations were cited in this /e

study}

1. The survey was distributed only to Framk W.
School guidance counselors and Marketing Eduacation
students,

sample only included second semester FPrinciple of

Marketing students.

e Guidance counselors surveyed were not able to De oas
obhiective as they would like toy this affected Lhe
reliability of the study.

ASSUMPTIONS

This study was based on the following assuwmpbior

g bhes sSurvay

Lo The students completin

imsioght on their inftluences for enrollbing in he Cor

The gquidance counselors ha

ATy e

Eode

NN




sbing prog

Z. Guidance counselors will provide the mar
with mot only the guantibty of students regquicrsd bulb

increase hthe guality of students snrolling.

FROCEDURES
Two surveys were developed to determine the influences
gulidance counselors have on students enrolling in Marketing

Fducation courses at Frank W. Cox High School.  One survey was

distyributed to the six guidance counselors and the students

enrolled in mnarketing courses. Fermission to conduct the

BLLFVE: was obtained by submitbing a letter Lo

ot the

school and the department head asking permission Lo

condust bthe survey. The counselors received their survey along

with a cover letter explaining the survey and were delivered bo

gach counselor personally. The othsr survey the students

Fecsived via the marketing teachers in btheir individual

classrooms on the same day. When the survey was comple

7

results were tabulated and analyzed fto determine the sowro
influencsas on the students.

DEFINITION OF TERMS

The following terms are presented to oo Ly bthe mEsanings

TETME L

Troraughout this stody.

T
LIt

or sty

Marketing Pducat

studeants with preparation Tor a

wilth customesrs.




Reasons for snrolling — Internal that promph s

student to enreoll in certain cours

Influence on the student — The external torg

that aided the student to make the decision to enroll in

certaln couUrses.

sludents

Yocational Education — Education that provides:

with preparation and training to enter a job or a bLrade.

Secondary schools — Higher level of sducation includes

characteristic or trait of a per

i Doy .

Sway — To influsnce a decision.
SUMMARY
In Chapter I, the problem and goals of the study wars
introduced. The problem was to determine the influences
guidance counselors had over students snrolling in Markeiting

Education cours at Frank W. Cox High School. The remaining

sections of Chapter Une support and analyze the problem

statement and provide clear data as to the procedures of The

study . The Marketing Education program has recognized ohe nesed

o o Anwvestl

the influsnces that guide o sway & D8ritaln

nts to enroll.

tlowing chapber, 2 raview of

o e provided. i additicon to this




recommandations are all presented with data pertaining to tbhe

prablem statement.

CHAFTER 11

REVIEW OF LITERATURE

In the second chapter of this study a review of lLiterat
was conducted to give support to the problem statement. In
choosing which courses to take in high sochool, the competition

among @lectives 1s very evident and always has been. In order

irg education depends

LM

o eneoll guality students, mark

guidance personnel. Guidance counselors nesd to communic

positive perceptions of the marketing couwrses to potentisl

o
i
P
i
e
€3
™
iz
=
=
T

L

tudents. To help bthé readesr gain

=

this study, & literature review will be

topics L) vocational education in seo Fria ks

[N

of the guidance counselor, and 3} views

VvErsus academic Soursss.

kot @

Education in

Vocational sducation bas been a part of the curriculam in

b

sECondary schonls since 1917.  From that time the controve

D) Lemgem o s i

5
i
=
-t
i
o
]

COm s e

and oounselors. Thison




neElieved thabt only

heritage in Greek philosophy where it

citizens had to labor. e owiomational
aducation is responding to these misconcephtions aboul the value

of its programs by restructuring its curriculum to accommodate

all types of students.

The types of wocational programs thalt exist in secondary
schools include: agricultural education, business sducation,

technology education, health occupations, home @conomics,

marteting education, and trade and induste
of these programs exist to enhance students literacy in the
work-place (Edmunds, 1989, p. 13). The vocational programs ars

ians, @mployvers,

HE

being revamped due g the demands of politi
and parents to keep the students up-to-date with owr changing
zeonomy . The changes that are needed will be successTul only
Lf people ars enthusiastic, imaginative, and creative wilth

thair ideas apout the cwericulum {(Edmunds, 198%9, p. 135).

Making changess in the curriculum is only one

Jents is a second. Tt will be a tough ftask dus to

Enrolling =
the fact bthat the requirements for high school graduation have

bemean incresased. This means that students will not be able to

anroll in a3 many electives as they would have in

ra o Wasnburn anag M

@rmine ways to restoocturs Dhe hogh

T sl low more

il il favir e svel Mo

K




school schedules. A few findings of this study were &5

oo d Lo

1. To adjust the school day by eliminating marl

v

dismissals and implementing an eight-period day.

Ead

o To eliminate schedule conflicts by offering

twice during the day, combining

courses at il

laboratory sections, and allowing independent study

options.

3.0 To increase staff cooperation by encouraging all

departments to work together.

4. To adapt new plans of instruction to spread out

period and orfer

Gradua rrsments ower o Fouy v

e Tor

vorational sducation oourses Ln

graduation regquirements (Washburn and MoEwen, 1989, p.

in our socliebty that

Thers are many changes baking

1LOn

s b be

recognized so bthat
restructured to cater to these changes. These include:

changes in ouwr sconomy, international competition, advances in

chnology, increased productivity, and a greater inore

o le and

Lo sector (F

ard

Tralring and

clewer lopmenit,  man

y kd




suplorat ared

1789, 0. 49) To

more opportunities

school level as we

1

(Foole and Zahn,

Lonal educati

received.

Th

Guidance coun
students in select

many imporbtant dec

when making the ri

4.
H

same time trying

Ewen thowgh theire

they are aften fac

ounsaelors rEallse

that studenits

the

vorational educati

and Lucarino, 1989

wWiith

pecially

e

mloidie of

e

T
oy

amily and consumar artd (Foole and

interact with these den

2N

on the middle

will open up for uedents

11 as the secondary level as shown in Figure

s
}

)
7

will

i

19892, p. o« This involve studenbts

braining o

on at a sarliar

ity

e Roles of Guidance Counselors

selors play an effective role in assisiting

secondary schools

ing courses in

ieions o make and many

ght choices for bthe student, while

please parents, employers, and teachses.

]

is the s tare of the students,

et 17 L

Loanaern

oo with

From obher sours

frressllireas

Lhat srience are ba

math, English. and

need, Dot they also reallize the lmportanos of

PR

TEE TS

Lr (R MR Ln ety frar

o preparing

4

[ difficult

Job

. 3} . ihis

OIS ]

mizsconceptions that

€2

COVANYESeE L

e

T R

ademil o

b e W
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Figure 1

i

A Model for Restructuring

Vocational Education

Middle Level

(Semester Courses)

Keyboarding and
Computer Applications
6th grade

Family and Consumer
Living
7th grade

Career Exploration
and Planning
8th grade

Human Growth and

Introduction to

Business Operations

Development Technology and Economics
6th grade 7th grade 8th grade
Secondary Level

(Semester courses open to all 9-12 students)

Communications

Employability Skills
- and Attitudes

Management and
Leadership Development

Technology and
Computer Science

Family and Consumer
Living

Field Experiences

Business Operations,
Economics, and
Entrepreneurship

Secondary Level Occupational Preparation Programs
(Programs open to interested juniors and seniors and
based on labor market and geographical needs)

Home Economics

Business Occupations

Agriculture and Related

Related Occupations Occupations
Technology Marketing Occupations | Diversified
Occupations Occupations

10A

Vocational Education Journal




The importance of guidance counsslors 1s seldom
wnderstated.  They bhave a big influence on the student and
their plans Tor the future. However, some suggest that school
counselors tend to have a lower opinion of a student’'s ability
if they want to enroll in a vocational course. Conseguently
they enchrage them to take academic courses of a lower level
{Bottoms, 1988, p. 37). "The counselor’'s role is thus

tremely important in improving the course selection and
planning process and thereby raising the intellectual and
technical capacity of the nation’'s futurs work force' (Bobttoms,

1989, p. 7). This is a great point made about the role of the

counsslor and pinpoirts the importance of thei

A few of the important functions of guidance counse

Are counseling, consulting, and developmernid and Caraer

i ol aro e

Tunctions and

ralyzed in a study dons by Tenneyson, MLiller, i1 E,

and Williams (L1989 . The Tindings discoversd by ths

s s ares explained brisfly in the next paragraph (pp.

Counseling on an individual basis was found Lo be a

critically important function. It involved mseting wilth

hve oroblen

meeds and btry to e

consulting function dealt direchtly

il iz A v
i iy

e o i gy o e e ]
MR TS L Ty yiod

ek




and get an ldea of how they conduct bhes

ooocupational situations. This role of gebting Ln bouch wib

their inter-feslings was considered an rmporiant

guidance counselor’'s role. Although these functions have i

own individual importance, they all need to be present

successtul . This study was relevant in debtermining Uhe degrss
of importance of each individual function that the counsslors
were responsible Tor in preparing students for the Tutures. 1 e
role of the guidance counselor was summed up by Harold Webb

stated:

o
i}

when

Counselors are the key to school climate
Improvement efforts.  They have fthe
3 ; Fhe ewperignce, and the
b 1t o happen.  They are dedicated to
proving the guality of 1ife in our
In becoming more aggr
@ma, counselors reafficm
i ok dignity of all

oy

Views Toward Marketing Educsabtion

The long lasting debate belwesn the

anid the academic couwrses has bhessn under extrams

ard with

MBSO e @lout

ST T




ional sducation ranbked at the bobton of

pole of status by students, Taculty, administrato
2. Vocational education was viewsed as being only for low
income and low academic students.

3. Educators often referred to the program as being
"different" sducation.

4. Vocational instructors often felt inferior to academic
teacher. This was due to the fact that many of the
faculty do not understand vocational education.

These attitudes toward vocaeational education are simply not

i
—+
-

haelping to olarify misoons the program. The tack

iz that most of i

their academic courses by the Pth grade so they snroll in

vocabtional couwrses so they can be sucoesstul In some olass Lo

buila confidences Ppe 193, That is why sone

people belisve that pbicnal educ is only for cer
studsnt populiations.

Even though these misconceptions have cast a shadow on the

pErogramn Th@re svidence that supports the benefits of

voyzational wsducat

Marketing sduacation h

maErny  ar

snbial Tor today s job

e Lo

FR i alw)

WLslwls

aclemlo



have hetter grades. It is the puperience that mak

difterance. Th

opens up the advantages of students
participating in marketing education in high school.

Williams and Trussell (1984, po. 2100 found t

surveying students who have been enrcolled in the marketing

T

and are now in the worbking world, that pr o

the respondents would 2nroll in the program again i€ they could

do it all over. The participants in the survey esxcelled in all

areas such as: employment status, sarnings, and post-secondary

education. The results were above the average standards Ln all

areas and included their feelings of the strong impact that

their chers had on their career advancemsnis.

Thiies wi that the Eou

blon orogicrain LS

b the futurs of o o

import

tudents and Cuntribut

by . Another supporter of the program, Richard Lynohy,

swinmed up marketing as "a dynamic, evolving discipline grounded

ornomics and the social and behavioral

KT This mepans that it involves variouws arsas o

conpetencies. Marketing education is a diverse fTield. it

= wibth human

rot specialize in one particular area and de

Y

Al EmLos . Thie academils cour

relations as well as

11l the working snvivronment. [iat=




Yorational education and academic education n

in ordeyr o form oa benefilolal ls

U .
A

the students.

A omain problem that affects the controve

academii and vocational sducation is the graduaation

regquiremants. Alithough some states are exlremely af
this increase in requirements, there are some that are

seems to vary according to the individual stabte bhecauss

states reguire vocational sducation cowrsess for graduation

others can use them as alternatives for English, math,
4 i

scisnce courses (Strickland and Elson, 1987, p. 41). I

et .

LT

[

report dons by Deborah Strickland and Donald Elson (1987,

i

41-42), they compsared vocational enrollments and graduation

the following information:

LN Y

requiraments and dis

Hince the increass in graduation regquiremenis, 10

reported an increase in vocational education, 173

a lob. mo

good reas &N ilnore

regquilransnits for gradustion, a

zchool enrollment, or only had a slight decrs

e L s

o e an Lnore

srings abttribated this Tact bto @arly rele

PRI A T AN me P L

a decrease in its offerings. This is pointed oubt in

in the total high

no change,

Al




Figure 2

Graduation Requirements and Enrollments

Voc Ed Voc Ed
Courses Course
Graduation Required Alternatives High Vocational
Requirements for Math/ School Education
State Increased Graduation Science Enrollments Enroliments
Alabama Yes Yes Yes Decrease Increase
Alaska Yes No Yes Increase Decrease
Arizona Yes No No Increase Decrease
Arkansas Yes Yes No NA NA
California Yes No No Increase No change
Colorado NA NA NA NA NA
Connecticut Yes Yes No Decrease No change
Delaware Yes No Yes Decrease Decrease
Florida Yes Yes Yes Increase Increase
Georgia Yes Yes Yes Decrease Increase
Hawaii Yes No Yes No change Increase
ldaho Yes Yes No No change  No change
lWlinois Yes Yes Yes Decrease Decrease
Indiana Yes No Yes Decrease Decrease
lowa No No No Decrease Decrease
Kansas Yes No No No change  Decrease
Kentucky Yes No Yes No change  Decrease
Louisiana Yes No Yes Decrease No change
Maine Yes No No No change  Decrease
Maryland Yes Yes Yes Decrease No change
Massachusetts No No No Decrease Decrease
Michigan No No . No Jncrease Decrease
Minnesota No No No ‘Decrease Decrease
Mississippi Yes No No Decrease Increase
Missouri Yes No Yes Decrease Decrease
Montana Yes - No No Increase Increase
Nebraska Yes Yes Yes Decrease No change
Nevada Yes No Yes Decrease Decrease
New Hampshire Yes No Yes Increase Decrease
New Jersey No No No Decrease Decrease
New Mexico Yes No No Increase NA
New York Yes Yes Yes Decrease Increase
North Carolina  Yes No Yes Decrease No change
North Dakota Yes No No Decrease Decrease
Ohio Yes No No Decrease Decrease
Oklahoma Yes No Yes No change  No change
Oregon Yes Yes Yes Decrease Increase
Pennsylvania Yes Yes Yes Decrease Decrease
Rhode Istand Yes Yes No Decrease No change
South Carolina Yes No Yes Decrease No change
South Dakota Yes No No Decrease Decrease
Tennessee Yes No Yes Decrease Increase
Texas Yes No No Increase Increase
Utah Yes Yes No No change No change
Vermont Yes No Yes Decrease Decrease
Virginia Yes No Yes Decrease Decrease
Washington Yes No Yes Decrease No change
West Virginia Yes Yes No Decrease Increase
Wisconsin Yes No Yes Decrease NA
Wyoming No No No No change No change
District of
Columbia Yes No Yes Decrease Increase
Guam Yes No Yes Increase Increase
Puerto Rico No No No Decrease Increase
Samoa NR NR NR NR NR
Trust Territories
of the Pacitic
Islands NR NR NR NR NR
Virgin islands ~ No No No Increase Increase
Total 56 45 Yes 15 Yes 28 Yes 11 Increase 15 Increase
8 No 38 No 25 No 33 Decrease 22 Decrease
2 No response 2NR 2NR 8 No change 13 No change
1 Not available 1 NA 1 NA 2NR 2NR
15A 2 NA 4 NA



In order to increase and maintain the enrollment in
wocational sducation, many factors need to join forces in ord
to compensate for nagative influences on the program. One is
the misconception about the program being only fTor low inocoms,

low academic students. Another is the conflict and the debate

bhatween the academic courses and graduation reguirements versus
voacational education. Also recruitment among the high schools
should be increased and use knowledgeable teachers and methods.
And lastly guidance counselors should be well informed
concerning vocational educaltion couwrses so the misconceptions
abmut the program can be a thing of the past so better quality
and more quantity students will snroll.
SUMMARY

The review of literatwre has provided substantial evidencs

and support to the problem statement. In the next chaplher he

methods and procedures will outline Thse process of the study.



CHAFTER III

METHODS AND FROCEDURES

The purpose of this study was to determine the invluences
guidance counselors had on students enroliling in Marketing
Education at Frank W. Cox High =@ohool.  This chapler prasents
the methods and procedures used to collect and analyze bthis
infarmation. Included are sections on 1) population, &)
instrument construction, and 3) data collection and analysis.

FOFULATION

The population for this study included the

counselors and all of the marketing students currently enrol lad

in courses at Frank W. Cox High School. The six guids

counsalors were contacted personally and provided a swrveyy and

the marketing

cdents were approachsd by Cheilr individuad

acher with survey and specific instructions thal werse

provided by Lhe ressarcher. Both of the surveys were glven and
collected from the designated persons by the researchar.
INSTRUMENT CONSTRUCTION

The surveys were administered on the same day, May &Z9,

1920, to

lors and the students. ALL participants

i

i

weppre Antormed to oretuwrn completed surve

Vo e
o L The swurvoeys af il {
n L 1L ik
Doy bl opimotgnes RETE 4




letter that euplsined the puwrpose of bthes survey,

surveys are found In Appendixes & and B owhile the

are found in Appendixzes © and D.
DATA COLLECTION AND ANALYSIS

The surveys were collected by the respechbive teachsrs on
the d@adlihe date. A Tollow-up lettsr was sent 17 the swveys
were not received on that day. The responses were tabulated
and summarized in table form by the resesarcher.

SUMMARY

Chapter III discussed the population suwrveyed, the design

o f thé surveys, and the collection process used by Lhe

sarcher to analvyzd the data. The proceeding chapiers will

dismcuss the findings and provide conclusions and

sommendations.




CHAFTER IV
FINDINGS

The purpose of this study was to determine the Lnfluens

of guidance counselors on the selection of mard

coursas at Frank W, Cox High School. Surveys

the six counselors and the students enrolled in all el
markating education courses which was a total of one hundred
ten student participants. Responses were received from

everyone involved in boith parties. The responses o atll of the

survay gquestions were compililed and summarized in this

GUIDANCE COUNSELDORS

The survey giverd to the gulidance counselors consils

twenty gquestions in which a yves or no HOnEe was regquested as

an answer. The guestions were developsd to answer the research

mbed in s previous chaptar ofb Uh

Laons that were Do

study. The questicons ares set up in Table 4.1 with the

warE o

O PTEE DON din g answars 4an i

nearest whole percent.

All of the guidance counselor

making a conbtribubtion Lo our

regarding marketing sducation

arng that it does not c@glarsE 8 ek

o bhem abttr
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all students?
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education courses?
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“rinciples of

required for

ing best suited

students?

i

O programn make a
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wither academic cour

Are some students
marketing sducation
material and some not?

Do you encouragse students
to =nreoll in mar ki
education courses?

Do you sometimes
discourage students from
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Is marketing education
geared more towards fthe
lower calibsr student?
Do most wclents know
what couwrses they want to
take prior to schedaling?

Are most
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MARKETING STUDENTS

The next set of guestions were answered by one hundd

students enrolled in narketing education courses.
consisted of twenty gquestions and regquired 2 yes oF 5o

s

PR DN SE . The guestions and answars incluading fregusnold

perocentages are presented in Table 4.2,

NARRATIVE

The majority of students feel that markebting sduceation

wist them i bthe

bean a benefit to their learning, it will a

future, and that taking the course was mostly their ides
minority of students felt that theilr guidance counsslor stesreo

them toward marketing, that their guidance counselor bas

sugaested a marketing course for next wvear, and th:

marketing course should not be a regquirsmsnt for graduaation.
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GQuestion

Has bthe marketing
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Would you enroll in the
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Doss the marketing
program attract collegs-

-

hound students™

Are you a colleges-bound
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Will marketis
in the futures?

ist wiou

lde world
ome ather o

should a marketing
education cour
regulrem=nt
graduation?

Did wvour guidan:
counseloar shtesr viou
toward the markeiting
PRI AInT

Digh vour guidance

v frienos

T Wi

STUDENTS SLURY

THARLE
Freguancy

1035

99

G

o
o

EY R

s
L i3 /s

7Y

1%

i e

.o

—
=,

=3

s b

- -
e
Ty
S

. 0y
x' [




1

1

1
[

1

=
[

-r
~lw

4.

[

7.

O

Do some of yvour friends kA=
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Did vour parents want
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~
&
o
jxs
£f
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counselor suggested that

you enrall in a marketing

course for next year?

Was taking a marketing 16O
course mostly your idea®?
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marketing course betfore
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SUMMARY

2 Lars and

The survey resulits of the six guidance couns
hundred ten students envolled in the program have been
sumnarized to help the researcher gain some insight on why

« Sased

students enroll in the marketing education oourses
these resullts, the following chapter will contain the

conclusionsg and recommendations of the study.
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CHAFTER V

SUMMARY , CONCLUSIONS, ANMD RECOMMENDATIONS

o determine

shudy wa

The probleam of this

that guidance counselors have on students envolling in

=5 at Franmk W, Cox HMigh School.  This

chapter swmarized the procedures used in this study., drew

conclusions about the findings, and made recommendations based

on the information.
SUHAFARY
Zince the marketing education progeram began therse has besn

apzculation as to the types of students esnrolling in thes

program and what influesnces students to enroll in the oo

come to light that the instructors of

that the guidance counselors had misconceptions aboul &

W. Cox High School.

education program at Frank

In an effort to determine the misconceptions and

influences thalt guidance counselors had, Dwo surveys wers

constructed. The first one was compiled of twenty closea Torm

guestions and given to the six guidance counselors of the

school. o7 hwenty ol b T




1. How oo high

ool guidance cou Tors percelvs Dhs

marbtasting sducation courses?

oy

e What were the students reasons for snrolling in
marketing sducation?

E Who had the most influence on student’ s decision to

énrmll in marketing sducation?

The information collected provided the foundation for the

conclusions and recommendations of this study

CONCLLE

TOMS

The following conclusions were reached after tabulation of

the surveys: h
The guldance counselors feel that marketing sducation has

zomething to offer all students, even college-bound students.

a1 thouwgh th fesl that Frinciples of is For s lower

students and should not be a regquired Lhaey belisve that

marketing sducation does make favorable contributions to the

sacondary school curriculum and the community. The feselings

were split on the facte about marketing sducation offering ths
same benefits as other academic courses and that some students

are markosdi erucation material and some are nob. all of the

that bhay encours

T

although

LT E ., ¢

Ly e

ey

Thos major it ofF




in prior to schedaling with their counselor. 3T
sugoest a marketing education couwrse bul more envoll dus Lo
their parsnts influence rather than their pesrs.

The following conclusions were drawn from the survey given
o the students:

Tl méjmrity ot the students feel that the marketing
education program has been beneficial to their learning in
school and with the outside world, that it has been just as

important as their other classes, attracts college-bound

students, and they would enroll in the

opportunity. Howsver, most of the students do notl

marketing education should be a requirement for graduation.

The majority of the students recorded bthat the gaidance

counselors did not suggest the markebting program and offered

students have Yriends 1n the

Mz

alternative ocourses

propram, waere bold abowt bhe program by bthedir friends, and

would suggest the program to their friends. Over hait f

ation sl

that their parents wanted them to take markaeting =duc

that guidance counselors have nobt suggested the course

Alithough most of the students take credit for coming up

with bhe idea and knowing what to ba




RECOMMENDAT TONS

ot the obssrvations and conclusions

mec on bhe rssul s

following recommendations were submitben

in this study,
1. The guidancse counselors need to be provided with mors
information about the marketing sducation cowrses o
reducs misconceptions.
2a The counselors should be provided with an in-service
about all vocational the programs to increase
anrollment and student guality.

e

S A guidance

counselor that specializss in vocational
education be placed in ths school.

4. Information nesds to be sent to all parents of

Juniors and sophomores explaining €

education cours

The students currently enrolled in a marketing

on

aducation course can should be used to assist in
recruilting students for next year.

& A brief seminar needs to be provided for all teachsrs

and administrators to esplain the concephs of 4
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Appendix

A

SURVEY FOR GUIDANCE COUNSELORS

Please check an answer for each of the following questions.

Yes

No

10.

11.
12.
13.

14.
15.
16.

17.

18.
19.

20.

Does marketing education have something to offer all students?
Do college-bound students enroll in marketing education courses?

Are marketing education classes designed primarily for slower students who
do not perform well in academic courses?

Should Principles of Marketing be a required course for all high school
students?

Is Principles of Marketing best suited for slower students?

Does the marketing education program make a favorable contribution to the
secondary school curriculum?

Does the marketing education program make a favorable contribution to the
community?

Can most students in marketing education courses meet college level
requirements?

Does the marketing education program require a certain type of student?

Does the marketing education program offer the same benefits as other
academic courses?

Are some students marketing education material and some not?
Do you encourage students to enroll in marketing education courses?

Do you sometimes discourage students from taking marketing education
courses? _

Is marketing education geared more towards the lower caliber student?
Do most students know what courses they want to take prior to scheduling?

Are most students uncertain as to what type of courses to take before seeing
their counselor?

Does a course such as Fashion Merchandising reduce a student’s chance of
being accepted into college?

Do some students suggest a marketing education program when scheduling?

Do most students who enroll in the program do so because their friends
are?

Do some students enroll in the program because their parents wanted them
to?
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Appendix

B

SURVEY FOR MARKETING STUDENTS

Please check an answer for each of the following questions.

Yes

No

el S

10.

11.
12.
13.
14.

15.
16.

17.

18.

19.
20.

Has the marketing education program been a benefit to your learning?
Would you enroll in the marketing program again?

Is your marketing education class as important as your other classes?
Does the marketing program attract college-bound students?

Are you a college-bound student?

Will marketing education assist you in the future?

Has this course helped you in dealing with the outside world more than
some other courses?

Should a marketing education course be a requirement for graduation?
Did your guidance counselor steer you toward the marketing program?

Did your guidance counselor assist in trying to find an alternative to
marketing education?

Did your friends influence you to take marketing?
Do some of your friends take a marketing education course?
Did your parents want you to take marketing education?

Has your guidance counselor suggested that you enroll in a marketing
course for next year?

Was taking a marketing course mostly your idea?

Did you decide to take a marketing course before going to register
with your counselor?

Did your guidance counselor have information on the various marketing
courses?

Does taking a course such as Fashion Merchandising or Marketing
reduce your chances of being accepted into college?

Have you learned relevant information from the marketing course?

Would you tell your peers to take a marketing course?
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Appendix c

Cover letter for Guidance Counselors

May 29, 1990

Dear Guidance Counselor:

As a graduate student at Old Dominion University and a Marketing
Education teacher at Frank W. Cox High School, I am conducting a research
study to determine the influences that guidance counselors have on students
enrolling in marketing education courses. It is my hope that the results of the
study will determine why students enroll in marketing education courses and
who influenced their decision. This information will be used to create effective
recruitment techniques for the program.

I would greatly appreciate your help in this endeavor by completing the
enclosed survey. I have tried to minimize the number of questions as I realize
the value of your time.

Please return the survey to me by June 5th. If you have any questions,
feel free to ask them.

Thank you for your contribution to my professional growth.

Respectfully,

il T e

/ / Jennifer fNopper
Marketing Education Teacher
Ny Frank W. Cox High School

34



Appendix D

Cover letter for Students

May 29, 1990

Teachers:

Please read the following information to the students before
admiéistering the survey to them.

The survey is for a study being conducted at 0ld Dominion
University for the graduate program. This is being used to determine
what or whom influenced you to enroll in a marketing education course.
Hopefuliy by knowing this information we will be able to develop better
recruitment techniques for the program. Please take your time in com-
pleting the survey, answer all questions, and give honest answers.
Thank you for your time and coorperation in assisting the marketing edu-
cation program. Hopefully, with your help, the program will become

stronger and more effective for students.
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Appendix E

Permission letter for Principal

Miss Emilie Tilley, Principal May 8, 1990
Frank W. Cox High School

Dear Miss Tilley:

As a graduate student at Old Dominion University and a marketing
education teacher at Frank W. Cox High School, I am conducting

a research survey to determine the influences that guidance
counselors have on students enrolling in Marketing Education.

In order to complete this task, I need your help.

I would like to have your permission to administer a research
survey to the six guidance counselors and the students enrolled
in marketing education at Frank W. Cox High School. The survey
will be given to the students and the counselors on May 29th,

the latter will have seven days for completion.

Thank you for helping me with this research endeavor.

Jen’&fer Noppegﬁjzgiﬂleai\—’

Marketing Education
Frank W. Cox High School
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Appendix

Permission letter for Department Head

Mr. Terry Jenkins, Dept. Chairman - May 8, 1990
Marketing Education
Frank W. Cox High School

Dear Mr. Jenkins:

As a graduate student at 01d Dominion University and a marketing
education teacher at Frank W. Cox High School, I am conducting

a research study to determine the influences that guidance
counselors have on students enrolling in marketing education.

In order to complete this task, I need your help.

I would like to have.your permission to administer a survey to
all of the marketing education classes at Frank W. Cox High School.
The survey will be given to the students on May 29th by the

appropriate teachers in the department.

Thank you for helping me with this research endeavor.

Sincerely yours,

e Lo

ifer Nopper
Marketing Education
Frank W. Cox High School

37



	A Study to Determine the Influences Guidance Counselors Have on Students Enrolling in Marketing Education at Frank W. Cox High School
	Recommended Citation

	tmp.1470345847.pdf.uEBVP

